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Speaker Directory 

 

 

Andrew Bleeker 

President of Bully Pulpit Interactive 

 
Andrew Bleeker is a global leader in high stakes digital communications. He is 

currently the President of Bully Pulpit Interactive, a modern communications agency 

with a client list spanning Fortune 100 companies, the world’s largest philanthropies 
and high-profile campaigns. Since founding BPI in 2009, he has acquired two 

additional agencies, grown the company to four offices, over 140 employees and has 

managed nearly a billion dollars in marketing spend. Andrew was also the lead digital 
marketing strategist on both of President Obama's campaigns as well as a senior 

advisor to Secretary Clinton. He has been featured on The TODAY Show and CNN, 

was named to 40 under 40 lists by both AdAge and PRWeek and was credited as a 
‘disruptor’ by Campaign and Elections. Andrew graduated from Wesleyan University 

in Middletown, CT and is based in Washington, DC. 

 
 

 

Roger Bolton 

President of Page 

 

Roger Bolton is the president of Page, the premier professional association for senior 
corporate communications executives. Members include the chief communications 

officers of the world's major corporations, the CEOs of the most influential public 
relations agencies and leading academics from select business and communications 

schools. 

 
Bolton is also a trustee and a past chairman of Page. He has co-chaired the Thought 

Leadership Committee, which is working to help global companies build trust in a 

rapidly changing global operating environment. He has been named one of the Top 
100 Thought Leaders in Trustworthy Business Behavior by Trust Across America, a 

program of Next Decade, Inc. 

 
Previously, he served as senior vice president of communications at Aetna, a $35 

billion provider of health care benefits, with responsibility for all internal and external 

communications, advertising, brand management and corporate public involvement. 
He also chaired Aetna's Council for Organizational Effectiveness – a group of senior 

executives responsible for helping the company achieve high performance through 

culture change – and served on the board of the Aetna Foundation. 
 

Before Aetna, Bolton was IBM's director of corporate media relations and director of 

communications for the IBM server and software groups. 
 

Prior to his business career, Bolton served as assistant secretary of the Treasury for 

public affairs under President George H.W. Bush, assistant U.S. trade representative for 
public affairs in the Executive Office of the President under President Reagan, and 

special assistant to President Reagan in the White House, with responsibility for the 

president's relations with business and labor. He is a recipient of the U.S. Treasury 
Distinguished Service Award. 

 

Bolton is a member of the board of the Josephson Institute of Ethics and of advisory 
boards of the Yale Center for Faith & Culture, the Arthur W. Page Center for Integrity in 



 

Public Communication at Penn State University, and the Baruch College MA in 
Corporate Communication Program. He is a trustee of the Congregational Church of 

New Canaan, Connecticut. 
 

 

Ephraim Cohen 

General Manager of FleishmanHillard New York 
 

Ephraim Cohen is the General Manager of FleishmanHillard New York, where he 

previously served as the region’s social and digital practice lead. At FleishmanHillard, 
he has designed and implemented communications programs for brands such as 

Samsung, AB InBev, Chase, Johnson & Johnson and Facebook. Prior to 

FleishmanHillard, he developed and implemented strategic communications 
programs for global organizations including Deloitte, Accenture, Wipro, IDA Singapore 

and J&J while at MWW and Edelman, where he also led the global technology 

practice out of NY. Ephraim Cohen holds a Master of Public Policy in International 
Political Economy from Georgetown University's Public Policy Institute and Bachelor’s 

in political science and dramatic literature from New York University. 

 
 

 

Tracy Faulkner 

Chief Communications Officer, Majid Al Futtaim 

 
Tracy Faulkner is the Chief Communications Officer at Majid Al Futtaim – Holding and 

is responsible for setting the company’s strategic communications direction. Having 

joined Majid Al Futtaim in 2017, Tracy established a diverse team of external, internal 
and digital communications professionals, who build and protect the company’s 

reputation in local, regional and global markets. 

 
With more than 25 years of multi-industry and cross-functional communications 

experience across six continents, Tracy has extensive private and public-sector 

experience. During her career, she has worked for globally recognized organizations, 
such as Royal Dutch Shell, the U.S. Federal Government, Fiat Group and General 

Motors. 

 
Tracy received a bachelor’s degree in Communications Management from Clark-

Atlanta University in Atlanta, Georgia. She completed the Centre for Creative 

Leadership – Leadership Development Program and the Harvard Business School 
Executive Education program. Tracy is a member of Arthur W. Page Society, the 

Institute for Public Relations, Alpha Kappa Alpha Sorority, Inc. and a former Trustee of 

the National Urban League Board. 
 

 

 

Rob Flaherty 

Chairman of Ketchum 
 

Rob Flaherty is Chairman of Ketchum, the global communications firm with 130 offices 

and affiliates in 70 countries. He previously served as president and CEO as well as the 
director of their global corporate practice. Last month, Ketchum was named the most 

award-winning agency of the past 20 years by PR Week. Rob was named Global PR 

Leader of the Year by the International Communications Consultancy Organization 
(ICCO) in 2016.  He is on the executive committee of the board of Page and the 

board of trustees of the Institute for Public Relations. 
 
 



 

 

Lea Gabrielle 

Special Envoy and Coordinator of the Global Engagement Center at the U.S. 

Department of State 

 
Lea Gabrielle is the Special Envoy and Coordinator of the Global Engagement Center 

at the U.S. Department of State. She is a former Human Intelligence Operations 

Officer, Defense Foreign Liaison Officer, U.S. Navy Program Director, Navy F/A-18C 
Fighter Pilot, and national television news correspondent and anchor. 

 

While serving in the U.S. Intelligence Community, Ms. Gabrielle was a CIA-trained 
Human Intelligence Operations Officer, assigned to the Defense Intelligence Agency 

(DIA). She directed and conducted global clandestine strategic intelligence 

collection operations. Ms. Gabrielle also deployed in tactical anti-terrorist operations 
in hostile environments with Naval Special Warfare (SEALs), conducting independent 

operations in support of Tier One Forces. Ms. Gabrielle later served as Director of a U.S. 

Navy sensitive intelligence program. 
 

Prior to becoming an intelligence operations officer, Ms. Gabrielle was a Defense 
Foreign Liaison Officer for the Office of International Engagements, DIA. In this foreign 

diplomacy role, Ms. Gabrielle was a Department of Defense principal contact with 

foreign Defense Attachés, organizing international military cooperation and 
information-sharing operations between these attachés and U.S. Government leaders. 

 

Ms. Gabrielle began her public service in the U.S. Navy as an aircraft carrier-based 
F/A-18C fighter pilot, flying combat missions in Afghanistan and Iraq in Operations 

Enduring Freedom and Southern Watch. After 12 years of active duty service, Ms. 

Gabrielle became a television news journalist at NBC News, and most recently served 
as a correspondent and frequent anchor for the FOX News Channel and Fox Business 

Network. 

 
Ms. Gabrielle is a U.S. Naval Academy Graduate with a degree in Mechanical 

Engineering. She is thrilled to be returning to her roots in U.S. Government service and 

to be able to apply her extensive national security and diplomacy experience to U.S. 
foreign policy as the U.S. State Department Special Envoy and Director of the Global 

Engagement Center. 
 
 

 

Robert Gibbs 

Former Executive Vice President and Global CCO of McDonald’s and Former White 

House Press Secretary 
 

A top advisor to President Obama for nearly a decade and the former Executive Vice 

President and Global Chief Communications Officer of McDonald's (2015-19), Robert 
Gibbs is a communication expert who offers audiences a unique perspective on 

today's political, business and media environment. Starting as the Communications 

Director for then-Senator Obama, Gibbs served in the same role for the 2008 
campaign and then as the first White House Press Secretary for the Obama 

Administration. Previously he was press secretary for John Kerry’s presidential 

campaign as well as a number of Senate campaigns. In 2013 he co-founded the 
Incite Agency, now a part of Bully Pulpit Interactive, and in 2015 he left DC to join 

McDonald’s leadership team. 
 
 



 

 

Steve Halsey 

Chief Growth Officer of G&S Business Communications 

 

Steve believes the keys to growth are focus, clarity, integration and inspiration. In his 
role as Chief Growth Officer, Steve holds overall responsibility for the sales, marketing, 

innovation and service development functions of the agency, in addition to 

supporting corporate strategy.  
He has spent over 20 years at G&S, spearheading the development of the agency’s 

proprietary messaging and brand strategy services, IPower℠ and COMMPASS℠, and 

helping to lead the creation and build-out of G&S’ digital, social and insights teams.  

 
Steve is actively engaged in the communications industry as a member of the 

International Association of Business Communicators and the Public Relations Society 

of America and as an elected member of the Operating Committee of Page’s Page 
Up organization. He earned his bachelor’s degree in political science from Truman 

State University. 
 

 

 

David Kirkpatrick 

Founder and Editor-in-Chief of Techonomy Media 

 
David Kirkpatrick is a journalist, the founder of Techonomy Media, and author of the 

best-selling book “The Facebook Effect: The Inside Story of the Company That Is 

Connecting the World.”  Techonomy’s conferences gather leaders to discuss how 
tech changes everything and to help build a better society.  

 

Techonomy hosts two major annual events—this year one in New York on May 19-20, 
and a retreat in Half Moon Bay, California on November 8-10. The company’s current 

theme is “Reset and Restore,” to acknowledge the harms that tech is causing society 

and confidence that a new path can be found. It makes a major commitment to the 
United Nations’ Sustainable Development Goals in its program work and journalism. 

Speakers have included Jack Dorsey, Marc Benioff, Marissa Mayer, Peter Thiel, Penny 

Pritzker, Tristan Harris, Jeff Weiner, Katherine Maher, John Chambers, Esther Dyson, Tim 
O’Reilly, and many more. It was at Techonomy 2016 where Mark Zuckerberg made his 

notorious remarks about fake news and its effect on the US presidential election, two 

days after the election of Donald Trump. 
 

Kirkpatrick’s book on Facebook is in 32 languages, including Catalan, Vietnamese, 

and Croatian. He still follows Facebook and the internet giants closely, especially their 
failures, and the challenge of policy and regulation as they gain more sway than 

countries. Kirkpatrick spent 25 years at Fortune Magazine, is a contributing editor on 

Bloomberg Television, and a member of the Council on Foreign Relations. 
 
 

 

Steve Lombardo 

Chief Communications & Marketing Officer of Koch Industries 
 

Steve Lombardo is chief communication and marketing officer for Koch Industries Inc. 

and leads the corporate communication and creative capabilities of Koch 
Companies Public Sector, LLC, which provides government and public affairs services 

to Koch companies.  

 
Before joining Koch, Mr. Lombardo was chair of Burson-Marsteller’s public affairs and 

crisis practice. Prior to that, Mr. Lombardo was global chief executive officer for 

StrategyOne, a subsidiary of Edelman. In both positions, he served as a 
communication consultant to several Fortune 500 companies.  

 



 

He earned his bachelor’s degree in political science from St. Anselm College in New 
Hampshire and his master’s degree in public policy and administration from St. Louis 

University.  

 
Based in Wichita, Kan., Koch Industries, Inc. is one of the largest private companies in 

America with annual revenues of about $115 billion, according to Forbes. It owns a 

diverse group of companies involved in refining, chemicals and biofuels; forest and 
consumer products; fertilizers; polymers and fibers; process and pollution control 

equipment and technologies; electronic components; commodity trading; minerals; 

energy; ranching; glass; and investments. Since 2003, Koch companies have invested 
about $60 billion in acquisitions and other capital expenditures. With a presence in 

about 60 countries, Koch companies employ more than 100,000 people worldwide. 
 
 

 
 
 
 
 
 
 
 
 
 
 
 
 

 
 

 
 

Dr. Vilma Luoma-aho 

Chair of the 2020 Page Spring Seminar, Professor of Corporate Communication and 

Vice Dean of the School of Business and Economics at the University of Jyväskylä, 
Finland 

 

Vilma Luoma-aho (@vilmaluo) is professor of Corporate Communication at the School 
of Business & Economics at the University of Jyvaskyla, Finland and holds the title of 

Docent at both the University of Helsinki and Vaasa. She won the "Communication 

Professional of the Year" –title in Finland in 2014, and serves on the board of ProCom, 
the Finnish association for communication professionals. Previously She was a visiting 

researcher at Annenberg School for Communication, USC and at MediaX research 

center at Stanford University. She has a short communication practitioner background 
working for government agency for nuclear safety in Finland, hotel PR in Spain and PR-

agencies in Finland. Luoma-aho's current research focuses on content marketing, 

stakeholder expectations and intangible assets, and she has published in top PR and 
communication journals (Corporate Reputation Review, Journal of Public Relations 

Research, Management Research Review, Journal of Communication Management, 

Public Relations Review, Journal of Communication Management and Corporate 
Communications). She is currently working on two co-authored books on public sector 

communication and intangible assets (Wiley), and her newest edited book on 
"Transparent communication" (in Finnish) came out in 2015. 
 
 

Ethan McCarty 

Founder & CEO of Integral Communications Group 

 

Ethan McCarty is the founder and CEO of Integral Communications Group, an 
employee activation agency serving leaders of Communications, HR, Marketing and 

Technology at organizations global and local alike. Formerly the global head of 

Employee and Innovation Communications for Bloomberg LP and Global Director of 
Social Strategy for IBM, Ethan has more than 20 years of experience leading digital 

communications, engagement and marketing initiatives at scale. Ethan has led large 

globally and culturally diverse remote teams by innovating and humanizing the 
practice and advising senior leaders from the CEO down among his clients on how to 

do the same. He is a lecturer at Columbia University on Employee Activation and 

Digital Media & Analytics. Ethan serves on the Operating Committee of Page Up 
where established and co-chairs its Innovation Award. 
 

  



 

 

Alan Murray 

CEO of Fortune 

 

Alan Murray is CEO of Fortune. He oversees the business and editorial operations of 
the media company, and is known for expanding its digital and conference 

franchises.  Murray also writes a closely-read daily newsletter, the Fortune CEO Daily, 

that often addresses issues of corporate governance. Previously, Murray led the rapid 
expansion of the Pew Research Center’s digital footprint as president of that 

organization. He also was a reporter for The Wall Street Journal for more than two 

decades and wrote Revolt in the Boardroom and three other books. 
 

 

 

Dagny Oliveras 

Chief of the Emergency Risk Communication Branch at the Centers for Disease 

Control and Prevention (CDC) 
 

Dagny Olivares, MPA, is chief of CDC’s Emergency Risk Communication Branch, which 

coordinates the agency’s emergency communication activities for all-hazards public 
health responses and builds emergency risk communication capacity by providing 

technical assistance and training to internal and external stakeholders. In her nearly 19 

years with CDC, Ms. Olivares has responded to a wide range of public health 
emergencies, including Hurricane Katrina, the Haiti earthquake and cholera outbreak, 

the Gulf of Mexico oil spill, the Ebola outbreak in West Africa, and the Zika virus 

outbreak. Ms. Olivares is currently serving as co-lead of CDC’s Joint Information Center 
for the agency’s response to the COVID-19 pandemic.  

 

 

 

Zeynep Ozbil 

Global Head of Communications of Arçelik 

 

Zeynep Ozbil is the Global Head of Communications of Arçelik, the global home 
appliances manufacturer, which owns Europe’s leading brands Beko and Grundig. 

She is a member of Arçelik Executive Leadership Team, overseeing full-fledged 

communication activities, purpose-driven strategy development, corporate brand, 
culture and sustainability positioning. She was previously the Director of Corporate 

Affairs at Turkcell, the leading telecommunication and technology services provider in 

Turkey. Earlier in her career, Zeynep spent a decade in the US and undertaken various 
roles at UNICEF and the World Bank, specializing in social development, sustainability 

and stakeholder engagement in over 25 countries worldwide. 

 

 

 

Brittany Paxman 

Senior Partner at ICF Next 

 
Brittany is a senior partner at ICF Next where she leads the marketing and 

communications analytics team. Brittany focuses on data and analytics to inform 

strategy and transformation for the communications and marketing functions. Her 
team works closely with strategy, creative, media and loyalty teams to develop data-

informed approaches.  

 
Since joining the firm in 2010, she has worked with clients from a variety of industries, 

including BISSELL, Hewlett Packard Enterprise, McDonald’s, Wells Fargo, Toyota USA, 

Delta Air Lines, Nokia, Novartis, DuPont and Southern California Gas Company. She 
has worked with these clients on a range of data and analytics projects including 

build the CommTech stack, consumer insights research, data strategies, program 

evaluation, media analytics, creative testing and program optimization.  
 



 

Brittany lives in Austin, TX, with her husband. She holds a bachelor’s degree in 
Communications from the University of Texas at Austin, with additional certifications in 

Computer Science and Business. 

 

 

 

Gina Proia 

Executive Vice President, Chief Marketing and Communications Officer at CIT Group 

 

Gina Proia is EVP and Chief Marketing and Communications Officer of CIT Group. She 
is responsible for overseeing the company’s branding, marketing, advertising, 

communications and corporate citizenship strategies as well as ensuring they support 

CIT’s priorities. She is also responsible for advancing strategies and programs to help 
promote a corporate culture that aligns employees with CIT’s business goals and 

facilitates sustained growth. 

 
Proia is a strategic leader that has created programs to advance transformation, 

enhance reputation and develop social responsibility. She joined CIT following 10 

years at Ally Financial, where she served most recently as Chief Communications 
Officer. Prior to joining Ally, Proia held various positions at General Motors in the areas 

of financial communications, marketing communications, and product publicity. 
 

She chairs the Operation HOPE Northeast board of directors, which is focused on 

advancing financial dignity and inclusion. She was recognized on PR Week’s 40 Under 
40 List and received the Aiming High Award from Legal Momentum, the Women’s 

Legal Defense and Education Fund, which recognizes the accomplishments of 

women in business. In 2018 she completed the David Rockefeller Fellows program.   
 

Gina lives in Westchester County, NY and spends time keeping pace with her 

husband and son. 
 
 

 

Bob Pearson 

Strategic Advisor at W2O Group 
 

Bob has played a key role in building two media firms that are ranked in the top 50 

worldwide.  He was employee #1 for GCI Health, where he and CEO of GCI, Bob 
Feldman, launched a new health division. Most recently, he was involved in building 

an 800-person firm, W2O Group, which is centered on algorithms, machine-learning 

and innovative media models that lead to insights-driven marketing communications 
campaigns.  He has served as Chief Technology Officer, President and Vice-

Chairman.  

 
Prior to W2O Group, Bob worked as VP of Communities and Conversations at Dell to 

develop the Fortune 500’s first global social media function—an industry-leading 

approach to the use of social media, as highlighted in the best seller, GroundSwell. 
Before Dell, Bob was Head of Global Corporate Communications and Head of Global 

Pharma Communications at Novartis Pharmaceuticals in Basel, Switzerland, where he 

served on the Pharma Executive Committee and he held the role of Vice President of 
Media and Public Affairs for Rhone-Poulenc Rorer (now Sanofi).  

 
He is an author, frequent speaker and blogger on digital marketing, as well as an 

adjunct professor at The University of Texas McCombs School, where he is teaching a 

new course on digital media models and developing a second course on persuasive 
selling.  He is a Visiting Scholar at The University of Southern California, where he has 

designed a new graduate-level class that is focused on emerging analytics and 

digital models.   Bob is also a guest lecturer at the U.S. State Department’s Marketing 
College with a focus on digital media and how to counter disinformation and 

extremism.  He works in a digital media capacity as a contractor for OTI/USAID and 



 

the U.S. Agency for Global Media and serves as an advisor for the Global 
Engagement Center for the U.S. State Department.    

 

He has written two digital media books (PreCommerce and Storytizing) based on key 
learning’s from the firm’s work with innovative companies and individuals. Bob’s third 

book, Countering Hate, explores how bias, hate and extremism forms and how we 

can counter it.  His fourth book, Crafting Persuasion, was written with Kip Knight & Ed 
Tazzia about their learning’s in teaching companies and diplomats how to tell their 

story effectively.  Bob is currently working on his first novel (a technology thriller) and 

putting together an outline for a future book about the “next generation” agency.   
 

Bob currently serves as an investor and advisor for several media software companies 

and as CEO of the MedicAlert Foundation.  He resides in Austin, Texas with his wife, 
Donna. 
 
 

 

Paul Quigley 

CEO of NewsWhip 

 

Paul Quigley is CEO of NewsWhip, a platform that monitors and predicts news 
engagement. NewsWhip is used by thousands of journalists and communicators each 

day to spot breaking news, unpack crises and issues, and better understand which 

stories are engaging audiences in 80 countries. Before founding NewsWhip, Paul was 
an attorney. He holds law degrees from Trinity College Dublin and New York University. 

 

Paul is deeply interested in how ideas spread, and in the impact of the rise of content 
personalization and misinformation. He is a winner of the Emerging EY Entrepreneur of 

the Year Award, the Eir Spider Awards, and the Holmes Report Innovator 25, 2019. 

 
 

 

Ben Trounson 

Chief Communications Officer, Global Markets, and Head of Marketing for North 

America at Tata Consultancy Services 

 
Ben Trounson is the Chief Communications Officer for global markets and Head of 

Marketing for North America at Tata Consultancy Services (TCS), a leading global IT 

services and consulting firm that serves more than a third of the Fortune 500 across 
industries, with revenues of $22 billion. He is responsible for leading a global team of 

communications professionals in building the reputation of India’s largest company 

across North America, Europe, Asia-Pacific, and Latin America. Moreover, he leads a 
team of marketing professionals in building the brand in North America – TCS’ largest 

market – through a series of platforms such as TCS Summits, Innovation Forums, Pace 

Port co-design labs, and the TCS NYC Marathon. 
 

Ben’s diverse role oversees content, thought leadership, social media, internal 

communications, branding, events and sports sponsorships, marketing operations, 
and sales enablement. He also closely works with TCS’ corporate social responsibility 

teams in developing education-based, highly scalable programs that empower 

underserved communities. Acting as part of an integrated marketing leadership team 
for the past seven years, Ben has significantly contributed to TCS being recognized as 

the fastest growing IT services brand over the past decade, by Brand Finance, one of 
the world’s leading brand evaluation firms.  

 

Operating in America for the past 24 years, Ben is originally from England, bringing 
with him a passion for building multicultural teams across geographies. He has 

extensive experience in the enterprise technology and consumer tech sectors, having 

previously worked for several public relations agencies, such as being a partner in Finn 
Partners’ technology practice and running Hill & Knowlton’s consumer tech group in 

New York, along with roles at Ketchum, Waggener Edstrom and Kodora 



 

Communications. Over the course of his career, Ben has been fortunate to represent 
global brands such as Deloitte, MasterCard, Microsoft, Logitech, and Kodak. 

 

Ben lives Long Island with his wife and two children, with a passion for tennis and 
travel.  

 

 

 

Charlene Wheeless 

Chair of Page 

 
Charlene A. Wheeless is the current Chair of Page. Most recently, she was principal 

vice president of global corporate affairs for Bechtel Corporation. Charlene was 

responsible for global communications, issues and reputation management, 
sustainability, stewardship, and public affairs. She served on the company’s ethics and 

knowledge management committees, as well as the boards of the Bechtel PAC and 

Bechtel Group Foundation.  
 

Before joining Bechtel in 2009, Charlene was vice president of communications for the 
Intelligence and Information Systems (IIS) business unit of Raytheon Company as well 

as the site executive of its Falls Church, Va. facility. In these positions she oversaw 

global public relations, advertising, media relations, marketing communications, 
employee communications, and community relations and served as the lead 

executive, responsible for facility operations, security and quality audits, and 

employee morale.  
 

Prior to her years with Raytheon, Charlene was senior vice president of global 

communications and marketing for American Management Systems (AMS) and 
corporate vice president of communications at DynCorp. She also held executive 

and staff positions with PRC, Inc. (later acquired by Northrop Grumman Corporation), 

Steuart Petroleum Company, and IBM Corporation.  
 

Charlene was recently named by PR Week magazine one of the 50 most influential PR 

professionals in the industry, for the third consecutive year. This year, she was also 
named to the PR Hall of Femme, the PR Global Power Book, and the 2017 National 

Journal “25 Influential Black Women in Business.” Earlier, she was named a “Woman 

Worth Watching” by the nationally known Profiles in Diversity magazine, and a 
“Women Who Mean Business” honoree by the Washington Business Journal.  

 

Active in the community, Charlene is a member of the board of directors, executive 
committee and chair-elect for the Greater Reston (Virginia) Chamber of Commerce, 

a board member for NACME (National Action Council for Minorities in Engineering), 

and on the committee of The Seminar, the premier organization of the highest-ranking 
global communications and public affairs executives. Additionally, she is a member of 

the Board of Trustees of the Arthur W. Page Society, and for Reston (VA) Hospital. 

Previously, she was on the advisory board of the George Washington Virginia Campus, 
a commissioner on the Loudoun County (Virginia) Economic Development Authority.  

 

Charlene graduated from New Mexico State University with a bachelor of arts degree 
in journalism and public relations. She earned a master’s degree in public 

communications at American University in Washington, D.C., and a master’s degree in 
business administration at Keller Graduate School of Management. 
 
 



 

 

Barney Wyld 

Group Corporate Affairs Director for National Grid 

 

Barney Wyld has been Group Corporate Affairs Director for National Grid plc since 
October 2018.  National Grid is a FTSE 20 company and one of the largest listed utilities 

in the world, with extensive electricity and gas transmission and distribution assets 

throughout the UK and north-east US.  He reports to the CEO and sits on the executive 
committee, with responsibility for all external and internal communications, responsible 

business, government relations, public affairs and community investment. 

 
Barney has worked in corporate communications and public affairs for a number of 

businesses, as well as stints in consultancy, the UK Government and the UK Parliament. 

He joined National Grid from Rolls-Royce plc where he held the same position.  
Previous stints included four years as Group Communications Director at Network Rail, 

and prior to that he was Global Vice President, Communications at Unilever plc where 

he helped create and lead a global communications function of 350. Before joining 
Unilever he was senior director, strategy and communications for the UK’s Office of 

Fair Trading (OFT). 
 

Barney started his career as a speechwriter for a frontbench MP in the UK parliament, 

and then spent eight years in consultancy, rising to board director at Fishburn Hedges. 
He has a particular interest in helping organisations define their brand and reputation 

with the audiences that matter to them, and aligning employee engagement and 

external campaigning to drive a clear sense of organizational purpose. 

 

 


